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While most people claimed to know what goes into the historic preservation of a 
building and the vast majority said it requires great time and money, 84% of re-
spondents still said they would preserve a historic building if asked. All but one 
of the respondents also felt that historic preservation in Lafayette is important. 
Our respondents clearly see the importance of historic preservation since they 
would still be willing to preserve a building if asked, even though they acknowl-
edge the considerable resources required.

When asked what historic preservation’s greatest weakness is, the common 
themes were the time, money, and effort involved, the complex legal process, 
public apathy, lack of funding and support, and a lack of resources to aid in the 
process. Respondents also felt that the greatest threats to historic places in 
Lafayette are the neglect/abandonment of older buildings, a lack of preserva-
tion education, improper rehabilitation, and growth/development/sprawl. This 
coincides with our existing assumptions that the public is rather apathetic to 
historic preservation, due in part to a lack of information and a negative view of 
the processes involved.

Based on these results, LHPC’s desires to increase the public’s interest in his-
toric preservation and bring about awareness of the assistance and resources 
that are available are highly relevant to the area. We recommend re-issuing this 
same survey at the end of the social media campaign to see the effect it has 
had on the community.



The Wabash Valley Trust is a leading force in the community, championing historic 
preservation which enchances the quality of life for all citizens. Their mission is to 
promote historic preservation through restoration and visibility of the architectural 

heritage of their community. They recognize the region’s outstanding historic
architecture and the people who restore the treasures.

Over 200 plaques have been awarded.

The Tippecanoe County Historic Preservation is a membership organization that 
captures time, keeps it safe, and brings it out and tells the stories again. They strive to 
engage the community’s current, past, and future residents along with the many visitors 
witht he goal of collecting, preserving and interpreting the unique and exciting history. 

Lafayette takes pride in its historic homes, businesses and neighborhoods, and encourages the community to preserve 
these sites. By providing technical assistance in the maintenance, restoration, rehabilitation, reconstruction, and develop-
ment of historic structures, the City of Lafayette encourages others in the community to take on historic preservation in 
order to educate others in the community, help the environment with economic benefits that go along with historic pres-
ervation, and improve the community by reestablishing the roots of it’s founders. With our objectives, we are focused on 
creating awareness in the community and the benefits that go along with historic preservation in the community.





•	 Client	has	a	website	and	social	media	accounts	already	created.
•	 Lafayette	Historic	Preservation	Commision	provides	the	resources	for		 	
	 the	community	to	build	and	maintain	a	historic	home.
•	 The	commision	preserve	the	beauty	and	integrity	of	Lafayette	area	in		 	
	 an	eco-friendly	way.

•	 Lafayette	Historic	Preservation	Commision	has	a	lack	of	relation	with
	 the	public
•	 Client	has	a	lack	of	content	provided	on	their	website	and	social	media.
•	 Their	pressence	is	not	large	enough	in	the	community.

•	 The	client	has	the	website	and	social	media	accounts	already	provided		
	 for	them.
•	 If	the	campaign	is	successful,	the	client	has	homes	and	buildings	avail	
	 able	to	preserve.
•	 The	historic	preservation	cause	is	already	relevant	to	the	community.

•	 They	are	loosing	homes	to	progress	of	new	buildings.
•	 There	are	competitors	in	the	community.
•	 Audiences	have	a	negative	connotation	to	the	cause.







It’s important to continually have social media posts on the various social media outlets your company owns and operates 
because it increases your website traffic, create and enforce your brand, and increase your credibility. Customers, current 

and potential, as well as your clients are not going to see you as a credible source and company if you don’t continually 
update the content on your social media sites. Leaving the outlets you operate behind makes the clients and costumers feel 
like you might do the same to them one day. By having regular posts, updates, and links to your website or other websites, 

followers will feel more connected to you and your brand. The brand is another aspect you can enforce with social media 
sites with the language, images, and overall context used that shows viewers what your product is that represents you. A 

personality can be created about your business with the posts that your do frequently and the responses you make to your 
customers online. Seventy two percent of small businesses find that going social boosts their website traffic. By posting on 

a social media outlet, customers and clients can then get links and access to your website and learn more about your brans, 
product, and service, which will hopefully keep them coming back.

Source: http://smallbiztrends.com/2013/02/benefits-of-social-media-small-businesses.html

“Pinterest is a virtual scrapbook or pinboard that allows users to share and organize visual imagery.” With over 11 million 
users in January 2012, Pinterest is the fastest growing stand-alone site to date. It has also generated more referral traffic for 
business than Google+, YouTube, and LinkedIn combined. A benefit to the site is that pinners can share their pins on Face-

book and Twitter so that the followers on those social media sites can reach out to the company on a new platform. Users 
also spend an average of 14.2 minutes per visit on Pinterest, so your customers and clients have a better chance of seeing 
your product or service than on some of the other social media options.  Almost 70% of the users of Pinterest are between 
the ages of 25-54, which is in the target market range for your business, and the average income for users is in the middle 

class range. The number one reason your business should be on Pinterest is if you are selling your services primarily to 
consumers. Buyers that are referred from Pinterest are 10 percent more likely to buy something and spend 10 percent more 

on average than visitors who arrive from other social networks. Even though your business isn’t selling an actual item, you 
are selling a product that consumers can locate if you are on Pinterest, which can then also gain traffic to your site. You will 

increase the traffic to your website because every pin includes a link back to the source of the image that is pinned. 

With the keywords and SEO: Your company has the opportunity to gain engaged visitors, links, and traffic just by using 
Pinterest for SEO. “Pinterests has new ways of having content found and shared, which improve your rankings in the search 

engines.”



It’s essential to implement images onto your website that are visual appealing, current, and in relation to the brand of your 
company. People are inherently visual creatures, so it is important to incorporate relevant photography that is ideal to the 
image you are trying to portray in places that your customers and clients visit regularly, such as your website. A convinc-
ing photo can say 1,000 words that a viewer doesn’t have time to read for the article that is attached to it. People like to 
glance at websites, so having photos that portray what your website’s context is saying helps the viewer get an idea of what 
information is being mentioned and passed along. Photos are most importantly used to represent the brand of the company 
in a clear way. You must have a strong brand conveyed through all medium channels that your clients and customers have 
access to so that they know what your product is that represents you. This will keep them coming back.

Source: http://pixelproductionsinc.com/pixelblog/why-your-website-needs-good-photography/

We wanted to make the website a bit more visually appealing and have a 
slightly warmer tone. The website as it stands is very text-heavy, with no 
pictures and no links to social media. When someone visits the site, they 
are bombarded with words and no pictures or other elements to break up 
the wording. By incorporating a slide show of historic places on the main 

page, it adds some visual appeal for the reader while simultaneously 
making them aware of some of the historic places in Lafayette. Grouping 

similar links into one also helps reduce clutter and makes content more 
organized and easy to find.











Pinterest age demographic is from 24-56. These people are in the age group of those who 
own homes or are looking to own a home in the near future. They typically have an estab-
lished career with the resources available to them in order to take on large house projects. 
This age group is usually married as well and willing to work as a team on projects they 
require a heavy amount of work, sometimes needing a handy man on site. The demo-
graphic for Pinterest is also to be more female centered because they women of the home 
are more interested in home improvement projects that focus on the arts, design, and 
architecture. They would see a design that they would want to carry out in their own home 
on Pinterest with the help of our organization’s boards and use the resources available to 
them in order to carry it out.





LHPC would not have separate social media accounts from the City of Lafayette, but rather con-
tinue what they are doing now in having a joint Facebook and Twitter page with the government 
organization. We made these pages to showcase Twitter and Facebook post examples that the 
company could share with their followers. The organization now only does one post on Facebook 
and Twitter a month, which isn’t effective for what their organization should be doing in order to 
effectively communicate with their target market and community, which is one of our strategies. By 
having more content available on these platforms, the fans can have more to see and share on 
a weekly or daily basis. If the organization doesn’t continue to update their Facebook and Twitter 
posts on a regular basis, their followers and fans will fell abandoned and forgotten by the organiza-
tion because they see that they are not important enough for the organization to keep in contact 
with. Here are a few examples of the Tweets and Facebook posts we developed for the organiza-
tion.

By creating a community online, historic property owners can communicate with each other in a 
safe place about their successes and suggestions from others on how to do certain projects. LHPC 
can provide information and content on these platforms that their followers are connected with 
them on and then this information can then be shared to others outside the network on the fans of 
LHPC own personal profiles.





Did you know there are over nine neighborhoods in the West Lafayette and Lafayette communities 
listed on the National Register of Historic Places? Do you have what it takes to name them?

Rain, rain go away, but it doesn’t look like it will any time soon. Instead, head over to the Historic 
Five Points Fire Station Museum for a tour of the 1937 station and see historical memorabilia along 
with the Arhnens-Fox fire truck that has been around for more than 40 years!

Only seven of these designs remain in the world today because of the expense for the materials 
used for the architecture of the building. Can you name the building we are talking about that is 
located in Downtown Lafayette?

Why go broke when taking on a restoration project? eHow’s Alexis Writing teaches you how to 
restore while preserving your bank account too.

http://www.ehow.com/how_6367740_restore-old-home-shoestring-budget.html









By making your website a “sticky” page, visitors will be more interested 
and glued to the content if it is a high quality page. “By making your pag-
es unique, useful, informative and good looking” people are more likely 
to stay on your website longer and visit more frequently. The more time 
these visitors spend on the site, the more likely traffic will be generated 
towards the website and the more comments that will be made. This will 
all be beneficial to the organization just by adjusting those few aspects 
to your site. 

Source: “Make Web Visitors Stay Longer” by Cinetech; http://www.squidoo.com/



An infographic are graphic designs made to look visual appealing in 
order for readers to learn quickly about a topic without a ton of heavy 
reading. The ultimate goal of an infographic is to be shared. It is a
data-rich visualization of a story or thesis in a way to educate and
inform. It can also be used for building brand awareness and marketing 
campaigns at half the cost.



By measuring the search engine optimization 
success, the organization can determine the increase in inbound links
using Google Webmaster Tools.

With measuring social media, determine the amount of new 
followers and sharing of content on platforms on the social media sites 
that the organization is in charge of. The more reach they are getting in 
the community with the followers they have established, will increase their 
success with the more tweets and Facebook posts that they put out there.



Another way to measure success is to reissue the survey and see if 
there are more responses and if they are different and in favor of historic 
preservation and their cause.

With the website, the company could measure how many website 
hits and visits per month.

For Pinterest, the organization could measure how many repins 
they get and likes per picture and board. If those increase over the coming 
month, then the organization is becoming popular with the
Pinterest platform.


